
       Research Question with Thesis 
           April 23, 2016 
 

• How are social media businesses building their 
companies towards more diverse cultures around the 
world and accomplishing their established  platform?  
 

• Social media being a big contributor to connecting the 
world  easier,  adapting to a countries’ or people’s 
cultural behavior is the key to reaching to different 
markets. 
 

       Cultures Around the World 
           April 25, 2016 
 

• In Iran, women are using Facebook as a portal to 
freely express individuality and be free from religious 
restrictions. 
 

• "Stealthy Freedoms of Iranian Women“ Facebook page 
created to allow Iranian women to post pictures 
without traditional cultural wear and sharing their 
stories and thoughts about “censorship”.  
 

       Market Initiatives 
           Yesterday at 10:35am 
 

• Facebook is promoting its new Free Basics service that 
allows its users to access the Internet for free, giving 
people an easier way to get onto their site. 
 

• India did not accept the idea of the Free Basics service 
and it stirs up controversy for Facebook as a business. 
 

• The ability to listen to a culture’s needs for social 
connectivity is an effective way to market to the 
countries which might find Internet and social media 
not as beneficial as it really is. 
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       Conclusion 
           10 hours ago 
 

• “Marketers who spend their time and resources learning about 
the cultural differences (and similarities) among consumers 
and who use that knowledge to develop products, 
promotions, and distribution strategies will become industry  
leaders” ( Rossman 32). 
 

• Social media is a portal to instant access of the news 
happening around the world and linking with friends, family, 
businesses, etc. 
 

• Businesses  look at cultural behaviors to plan out their 
strategies to try and create a pitch so they can convince their 
consumers to purchase their product.  

 

• Millions of users post and log onto social sites such as 
Facebook every minute of the day, so the owners of those 
businesses have to make the initiative to reach out to the 
diverse cultures and markets around the world. 

       Introduction 
           April 20, 2016 
 

• With millions of users everyday, social media has 
become the network connecting people all over the 
world. 
 

• Social media sites such as Facebook depend on the 
users that create profiles and interact with friends, 
family, and others  using this type of medium. 
 

• Looking at the behaviors of people from around the 
world, business organizations can  learn how to 
effectively advertise their product to that certain 
culture. 
 


