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MISSION
The Master of Business Administration program provides study in advanced concepts of business, industry, and government operation.  This program is designed for the active manager or technical supervisor as well as the recent graduate who is interested in advanced study in the field of business.  The program includes accounting, finance, operations management, marketing, economics, management, and computer information systems. 
PROGRAM GOALS 
The Master of Business Administration (MBA) program is designed to prepare its graduates for successful mid-level and upper-level careers in a variety of positions in private business, non-profit organizations, and governmental organizations.  The MBA program is designed both for persons actively involved in management at the time they enter the program as well as for people from other backgrounds interested in advanced study in the field of management.  The MBA program strives to achieve the following:
· Create a learning environment which fosters acquisition of skills in management and leadership and an open exchange of ideas on successful management techniques and practices.

· Provide challenging, high quality courses in the essential disciplines of business management that help ensure managerial competence and knowledge in each of the functional areas represented by the different disciplines.

· Provide high-quality instruction in the art of integrating business knowledge and skills from different disciplines in such a manner as to be able to effectively address and resolve complex business situations and problems.

· Attract, or otherwise recruit, and admit a sufficient number of diverse, well-qualified applicants to the program so as to ensure:

· A reversal in the declining trend of students currently enrolled in the program; 

· Our ability to continue to offer the number of courses that allow students to move through the program in a timely manner; and

· The maintenance of a well-prepared and highly motivated core of MBA candidates who through their class contributions and contributions to their peers help sustain the challenging intellectual atmosphere characteristic of MBA courses.

STUDENT LEARNING GOALS/OBJECTIVES
Students are expected to have achieved a higher level of understanding in major areas of business, viz., accounting, economics, finance, management, marketing, operations management, and international business based upon both foundation and core requirements.  Most core courses require students to work on business cases and projects.  The focus in such cases is on analytical skills, teamwork, interpersonal skills, and communication skills.  All students are required to take a capstone course in “Integrated Business Strategy and Project Development.”  This course, in particular, requires that students integrate the knowledge and skills that they have acquired in the different business areas in tackling complex business issues and problems.  This course was revised and expanded in order to better address the objectives of the program with regards to strategic case and problem analysis and to planning and development of a complex business project.
The MBA program strives to achieve the following with regards to its graduates:

· Produce graduates who are comfortable and competent at communicating orally in large groups of people, articulating arguments in defense of a position, and presenting and defending original ideas related to the resolution of business problems and issues.

· Produce graduates who are competent in the analysis and resolution of complex business decisions and issues, and who are able to present their analysis both in written format and orally before a group of peers.

· Produce graduates who have developed and/or significantly enhanced their “people” skills as they pertain to leading, inspiring, and following-up on the efforts of subordinates in order to be able to effectively manage large groups of diverse people at a middle or upper management level.

· Produce graduates who are confident and competent in their ability to achieve recognizable results in their professional roles as managers or leaders or people.

· Produce graduates who are able to understand, use, and apply information systems and resources in such a way as to effectively and efficiently perform in their designated managerial roles.

HOW WILL DATA BE COLLECTED?
DIRECT

· Program-specific Writing Competency Courses

· Choice of Comprehensive Examination or Thesis 
· Grade Point Average

· Fieldwork/Internship

INDIRECT

· Department alumni survey

· Student interviews (Int’l Finance director went to France to assess program strengths and weaknesses)

· Graduate exit survey

· Recruiter survey

· AACSB/EBI Student Satisfaction Survey since 2001 (Self-Study Jul02)

HOW WILL DATA BE EVALUATED AND RECOMMENDATIONS MADE?

After comprehensive exams are graded, faculty write letters to failing students that document exactly why they did not pass.  These letters are used by the faculty to spot weaknesses in the curriculum.
HOW DID FACULTY USE THE DATA?  WHEN DID FACULTY MEET TO DISCUSS FINDINGS?

Faculty meets every semester to discuss data and make recommendations. In Fall, faculty review the assessment plan and assess one learning objective in-depth. In Spring, faculty evaluate survey data and written embedded assignments.
WHAT RECOMMENDATIONS FOR IMPROVING STUDENT LEARNING WERE MADE? 
Faculty found students required improvement in placement and career services, academic advising; developed Student Services Center. A capstone course was revised and expanded in order to better address the objectives of the program with regards to strategic case and problem analysis and to planning and development of a complex business project. Review of comprehensive exams revealed that one course was missing a crucial financial lesson, which was subsequently inserted in the course.
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