Qualitative Interview…Fall 2007
Description of Assignment:

This assignment provides you with the opportunity to plan and conduct an interview of someone involved with, or affected by, agriculture land issues or planning.

A list of research questions should be developed prior to identifying an interviewee.  Normally, research questions are written after you have contacted the subject and arranged for the interview.  The interview should last 20 – 40 minutes.

Time Line:
1.
Interviewee identified

2.
Topic – questions

3.
Interview completed

4.
Write-up of interview completed

The document should include:

1.
Introduction to the interview


a.
Purpose of the interview


b.
Why you chose this person and subject



1)  Background of this interviewee

c.
Relevant historical notes, or background information


d.
List of questions

e.
Description of the interview process

2.
Interview – Tell the story…

3.
Conclusion:


a.
Lessons learned


b.
Reactions/Impressions

Criteria for Evaluation:
I.
Subject (submitted prior to interview)


10 pts.



Choice of interviewee



Choice of subject

II.
Questions (submitted prior to interview)


10 pts.



Topic – meaningful and timely



Questions




-Logical order




-Relevancy to topic

III.
Interview paper




          80 pts.



Introduction



Write-up



Conclusion



Neatness and Accuracy



Length (4-5 pages)









Total

          100 pts.
In-depth Interviewing:

The interviewer, not the interview schedule or protocol, is the research tool.  The interviewer relies on second-hand accounts from others.
Three types of in-depth interviews:
1.  Life history, or sociological autobiography (personal experience)

2.  Learning about events and activities that cannot be observed directly (informant)

3.  Studying a broad picture of a range of settings, situations, or people
(survey for comparative data)
The Interview Situation:
· Keep the interview relaxed and conversational

· Be nonjudgmental

· Let people talk

· Pay attention

· Be sensitive

· Probe for details

· Don’t take for granted common sense assumptions

· Cross check information when in doubt to its accuracy

· Remember, the interviewer-informant relationship is one-sided

· Tape record interviews – ask first and minimize the recorder’s presence

· Maintain a detailed journal during interview – field notes

Approaching the Subject:
The following issues are often misunderstood and are important to address:

1.  Your motives and intentions

2.  Anonymity – use pseudonyms for people and places in 
written studies

3.  Final say – tell them that they will have the opportunity to read and comment on draft of document, if desired

4.  Logistics – length, time and place of interview

The researcher sets the tone of the relationship with the subject.  This relationship is established at the onset.  The best way to start an interview is to ask descriptive questions: describe, list or outline key events, experiences, places or people.
Qualitative Methodology

· People’s own written or spoken words and observable behavior

· Qualitative research is inductive.  (Develop concepts, insights, and understandings from patterns in the data)

· In qualitative research, the researcher looks at settings and 
people holistically:  people, settings, or groups are not reduced to variables, but are viewed as a whole.  (past and present)
· Qualitative researchers are sensitive to their effects on the people they study.  (Naturalistic/unobtrusive)
· Qualitative researchers try to understand people from their own frame of reference. (Empathize/identify with the subject)
· A qualitative researcher suspends, or sets aside, his/her beliefs, perspective and predispositions. (Views things as though happening for the first time)

· All perspectives are valuable.  (All people viewed as equal)

· Qualitative methods are humanistic.  (The human experience)
· Qualitative researchers emphasize validity in their research. (First hand knowledge of desired subject)

· For the qualitative researcher, all settings and people are worthy of study. (There is uniqueness to everything – this merits study)

· Qualitative research is a craft.

